Consumers Need Support

with Spending, Household
Budgeting

\ Spending is Easy

u@) Spending reached $850 billion this
holiday season, with many
Americans experiencing a holiday
spending hangover.
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More than 1in 3 confess

Easy to spend money (77%

Easy to overspend using é
cards or mobile payment 64%

Not tracking spending 599,

Budgeting is Difficult w

The beginning of the year is a perfect
time to review your financial situation
and create a budget.

spending more than they save 2in 5 say they have
never had a budget
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D:’Sj Budget Barriers
\ One of the critical barriers to
developing an effective budget
is likely confusion around what
true budgeting entails.

3 68%

Agree having a household
budget would help me reach
personal/family goals.

Personal Positives
Having a household budget
positively affects consumers’
emotional state by reducing
stress, anxiety and frustration.

...but most just track spending
review receipts 60%

review bank/credit

4 3 % card statements

believe they pay cash 44%
have a budget...

60%

software/app 31%

financial professional
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2 does it for me

Consumers see significant
benefits to developing and
adhering to a household budget
once they are made aware of
how they could do so.

Budget Benefits @é

more in control

more confident

more secure

not in control

worried Without a
Budget

stressed

Learn more about how partnering with a CFP® professional can provide you HEART}'&MIND

more confidence today and a secure tomorrow at www.LetsMakeaPlan.org

STRATEGIES




