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� Exposure Draft Response 
Deadline

The deadline to receive com-
ments on the revisions to the
Rules and Terminology that
relate to the Principle of Fair-
ness in CFP Board’s Code of
Ethics and Professional Respon-
sibility is July 31, 2002. You
can view the exposure draft
and submit your comments
at www.CFP-Board.org.

� March Exam Results
Fifty percent (823) of the
1,645 people who sat for the
March 2002 CFP ® Certifica-
tion Examination passed.
Candidates for CFP ® certifi-
cation can view their exam
pass/fail status online by
logging in to their account at
www.CFP-Board.org.

News Bites

In September of 2000, CFP Board announced that it was applying to the Patent
and Trademark Office (PTO) to register the “CFP” letters as a certification mark.
Recently, CFP Board was notified that the CFP ® mark is now officially registered
as a certification mark. The increased level of protection of the “CFP” mark
afforded by its new federal registration is welcomed by CFP Board and
strengthens our ability to distinguish the abilities and standards of CFP
certificants on behalf of the public and the profession.

How Does This Affect My Use of the Marks?
During the PTO review process, we had asked you to indicate the CFP marks’
trademark status by using a “TM” symbol. This indicated that CFP Board had
rights and interests in the CFP certification mark, but that the mark had not
been officially registered as
such with the PTO. Now that
the mark is officially regis-
tered we are allowed to use it
in conjunction with the “®”
symbol.

“TM” or “®”?
While “TM” and “®” are
both now perfectly accept-
able to use with the CFP
mark, “®” indicates the
mark’s federal registration
and a “higher” trademark
status than “TM.” As a result,
CFP Board will begin making
an internal transition to CFP ®

as reprints of materials
become due. To reduce any
inconvenience for certificants or other stakeholders, CFP Board’s policy is that
you may use either “®” or “TM”  in conjunction with the CFP letter mark. In
short, you do not have to change to the “®” in your collateral materials or sta-
tionery unless you want, but you must use either the “TM” or the “®”.

What About the “CERTIFIED FINANCIAL PLANNER” Mark?
With both CFP ® and           successfully registered as certification marks, CFP
Board will now begin the process of registering “CERTIFIED FINANCIAL PLANNER”
with the PTO. Similar to the process used for the CFP mark registration, certifi-
cants and other stakeholders may use only “TM” with the CERTIFIED FINANCIAL
PLANNER™ mark during the registration process. CFP Board will notify stake-
holders when the CERTIFIED FINANCIAL PLANNER mark is officially registered with
the PTO as a certification mark. This process could take several years to com-
plete.

CFP Board Says Thank You
CFP Board would like to thank you for your continued support and protection
of all three of its CFP certification marks. The formal registration of CFP as a cer-
tification mark was made possible by the efforts and support of CFP certificants
and other stakeholders.

It is vitally important that all of us who use CFP Board’s valuable trademarks
do our best to protect and strengthen them.  Every time you indicate that you
are a CFP ® certificant or a CERTIFIED FINANCIAL PLANNER™ certificant, you
strengthen our marks, as well as CFP Board’s ability to provide you with a way
to distinguish yourself by the standards you maintain.

For more information on correct marks use, refer to the Guide to Use of the CFP
Certification Marks posted at www.CFP-Board.org or contact CFP Board at (800)
487-1497 or mail@CFP-Board.org.

“CFP” Now Registered as Certification
Mark with Patent and Trademark Office
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Correct: John  Jones, ®

How to Use CFP Board’s Trademarks
“CFP” –  use either “®” or “TM”

“CERTIFIED FINANCIAL PLANNER”– use only “TM”

– use only “®”, must use all three components 

Correct: John Jones is a 
CERTIFIED FINANCIAL PLANNER™ certificant.

Correct: John Jones is a CFP® certificant.
Correct: John Jones is a CFP™certificant.

“CFPBoard” corporate name – never use “TM” or “®”

Correct: CFP Board owns the CFP ® mark.

®



BOARD OF
GOVERNORS

When I joined CFP
Board last August,
the Board of Gov-
ernors charged me
with carrying out
two major initia-
tives: promulgate
the growth of the
CFP¨ certification

in the United States, and establish
the CFP marks as a global brand for
competent financial planning. To
support those initiatives, we have
added two others: Encourage more
colleges and universities to offer
degrees in financial planning, and
extend financial planningÕs reach to
a more diverse population. I would
like to provide you with an update
on our progress.

Internationally, CFP Board has
witnessed tremendous interest in the
CFP certification process. Currently,
organizations from 17 countries are
represented on the International CFP
Council and are certifying individu-
als in their countries to use the CFP
marks. Our work to develop a glob-
ally respected certification program
will enhance the professional stand-
ing of certificants in each country,
and establish the CFP marks as the
premium brand for financial plan-
ners worldwide. Our ability to
increase stakeholder awareness of
the CFP certification standards and
the financial planning process here
in the U.S. will be greatly enhanced
by a global brand position.

In addition, the International
Organization for StandardizationÕs
Technical Committee 222 on Person-
al Financial Planning, for which CFP
Board is serving as Secretariat, met
in Tokyo in April to continue its
work to develop international stan-
dards for financial planning.

CFP Board is also working to grow
the profession here in the U.S. Every
day, we experience small triumphs
as we advance educational pro-
grams, increase awareness among
employers about the value of the
CFP marks, and attract allied profes-
sionals to the CFP certification. More
companies are encouraging their
employees to become CFP profes-
sionals, and we are seeing a growing
number of CPAs pursuing CFP certi-
fication. 

Shortly after I came on board, it
became apparent that to accomplish
our goals, CFP Board would need to
devote more of its energies to the edu-
cation of future CFP certificants. Cur-
rently, 142 colleges and universities
offer more than 220 education pro-
grams that meet CFP BoardÕs educa-
tion requirement. CFP Board is
encouraging existing CFP Board-Reg-
istered Programs to expand their
offerings by adding a BachelorÕs or
MasterÕs degree in financial planning,
and is urging other colleges and uni-
versities to add financial planning to
their curricula. Because of the expense
involved, we are exploring ways to
create partnerships among colleges
and universities, employers, and the
public to get the job done.

The fourth initiative, extending
financial planningÕs reach to a more
diverse population, complements our
goal to grow this profession. A hall-
mark of professions like medicine and
accounting is that they include and
serve a broad population. We must
enhance efforts to educate minority
communities on the benefits of per-
sonal financial planning as a way to
achieve the American Dream, and we
must encourage young men and
women in minority communities to
pursue a career in financial planning. 

I recently had the opportunity to
meet with CFP practitioners and other
financial services professionals from
the Hispanic community. I listened to
their concerns and ideas, brought
their thoughts back to CFP BoardÕs
staff, and have begun the process of
moving the dialogue forward.  

I feel very fortunate that the leader-
ship of this organization, the Board of
Governors, has embraced the spirit of
what it will take to accomplish these
four initiatives. We may not be able to
report results in a few weeks, it may
even take years to get us from here to
there, but a journey of a thousand
miles begins with a single step. We
must begin the journey because we
must serve a broader spectrum of the
public, which so clearly needs the ser-
vices that qualified, ethical financial
planning professionals provide.
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CFP Board is directed by a 14-member
Board of Governors which oversees four
subsidiary boards. The Board of Governors
establishespolicy and oversees all CFP
Board activities. Members serve three-year
terms and a majority of Governors must
be CFP¨ certificants. The CEO serves ex-
officioas a Governor but does not have
voting rights. 

Receive CFP Board Report
electronically

To request that this newsletter
be sent to you electronically,
simply log in to your account
at www.CFP-Board.org/login
or speak to one of CFP BoardÕs
Customer Services Representa-
tives at (800) 487-1497.
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