
Contained in this issue of CFP Board Report is the Exposure Draft of the revisions
to the Rules and Terminology that relate to the Principle of Fairness in CFP
Board’s Code of Ethics and Professional Responsibility.

The draft document represents the culmination of an eight-month process in
which the Disclosure Task Force tapped a wide variety of interested parties to
determine how matters of compensation and conflicts of interest should best be
clarified between clients or potential clients and practitioners.

As a result of the broad-based effort, the draft has been adjusted to reflect the
comments and recommendations of numerous stakeholders.

“The process to develop this exposure draft may be the most important out-
come of our work on disclosure so far,” said Rick Adkins, CFP™, 2002 chair-elect
of CFP Board’s Board of Governors and chair of the task force. “Our approach
has been one of inclusion, diversity and openness, a model that will be utilized
by CFP Board in its major undertakings going forward.”

Created in January 2001 by CFP Board’s Board of Governors, the task force was
charged with finalizing Code of Ethics language pertaining to disclosure. The
group, which first met in March 2001, consisted of representatives from con-
sumer advocacy groups, regulatory bodies, large financial institutions and solo
practitioners.

“With such divergent views represented, our first goal was to get everybody to
accept the fact that compromise was necessary,” Adkins said. “From there, we
agreed that the draft might not be written the exact way any one of us would
want it to be written, but it would be written in a way we can all live with.”

To ensure that the revision was progressing in the right direction, the task
force enlisted a group of 39 practitioners and consumer advocates to conduct
in-process reviews and submit comments. Adkins said most members of this ini-
tial screening group had been selected as a result of their passionate commentary
on the original version of Rule 402, published in May 2000.

Once the task force believed it had a solid working draft, it placed a copy on
CFP Board’s Web site in October 2001 and invited comments. About 150 CFP™
certificants submitted comments, as well as AARP, American Express Financial
Advisors, the Financial Planning Association, National Association of Personal
Financial Advisors, North American Securities Administrators Administration
and State Farm Insurance. 

This feedback was incorporated into the Exposure Draft contained in this
newsletter. CFP Board thanks everyone who took the time to comment on the
working draft and participated in this important project.

Certificants and other stakeholders are invited to comment on the Exposure
Draft until July 31, 2002. After reviewing the comments, the Disclosure Task Force
may further modify the draft before it is presented to the Board of Governors for
approval. The revised rules are scheduled to go into effect January 1, 2003.
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� In This Issue
Page 3 – Public Awareness Campaign
Page 4 – Disciplinary Actions
Page 6 – New Consumer Web Site

� Receive Information Electronically
In an effort to become more effi-
cient and reduce costs, CFP Board
is stepping up its electronic pub-
lishing efforts. CFP™ certificants
currently have the option of
receiving CFP Board Report and
scheduled communications via e-
mail or through our Web site. We
will extend this service to other
publications throughout the year.
If you would like to receive com-
munications electronically, please
make sure that CFP Board has
your most current e-mail address.
You can elect to have information
sent to you electronically by log-
ging on to your account at
www.CFP-Board.org/login or by
calling one of our Certification
Services Representatives at
(800) 487-1497.

� November Exam Results
Fifty-six percent (1,143) of the
2,053 people who sat for the
November 2001 CFP™ Certifica-
tion Examination passed. Candi-
dates for CFP™ certification can
view their exam pass/fail status
online by logging on to their
account on CFP Board’s Web site
at www.CFP-Board.org. If you
need assistance setting up your
account, please call (800) 487-1497.

News Bites

Practice Standards Completed and In Effect
On January 1, 2002, the final two major pieces of CFP Board’s Financial Planning
Practice Standards came into effect. These additions, the 500 series, which addresses
implementing financial planning recommendations, and the 600 series, which covers
the monitoring process, complete the six series of the Practice Standards.

The implementation of the last two series marks the culmination of a development
process that lasted nearly seven years. During this time, seasoned practitioners on
CFP Board’s Board of Practice Standards crafted a series of standards that would
reflect CFP™ certificants’ practice of financial planning. Each series advanced to
adoption following an exhaustive review process, which included distribution to
more than 37,000 CFP certificants, insurance commissioners, securities administrators

continued on page 7
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BOARD OF
GOVERNORS

As the 2002 chair
of CFPBoardÕs
governing body, I
would like to
begin my first col-
umn by thanking
my predecessor,
Patti Houlihan,
CFPª, and all the
volunteers who

gave so generously of their time last
year. Our profession continues to thrive
and grow due to the efforts of dedicat-
ed individuals and organizations.

Momentum is gaining in our efforts
to have financial planning recognized
by the public as a true profession. Our
multi-million dollar public awareness
campaign begun in 2001, and due to
continue this year, has generated
increased interest in financial planning
from members of the public and indi-
viduals who are considering financial
planning as a career. The goal of the
campaign is to educate the public
about the benefits of financial plan-
ning and how to differentiate among
those who provide financial planning
services by looking for the CFP certifi-
cation marks. You can read more
about the campaign on page 3. 

CFP Board has completed the devel-
opment of Financial Planning Practice
Standards(page 1). All 10 standards are
now in effect and will clarify the finan-
cial planning process for the public,
practitioners and the profession. In
addition, this issue contains a second

exposure draft of amendments to the
Code of Ethics and Professional Responsibil-
ityÕsdisclosure rules and related termi-
nology. The wording in the draft reflects
input from CFPª certificants and other
stakeholders. Your feedback is greatly
appreciated so please provide your
comments to us.

The internationalization of the CFP
marks will be another important focus
for CFP Board in 2002, as we continue
to forge partnerships with financial
planning organizations around the
world and to cooperate with the Inter-
national Organization for Standardiza-
tion (ISO) to develop international stan-
dards for personal financial planning.
As CFP Board undertakes these activi-
ties, we look to allied organizations to
provide their feedback and participate
in the process. After all, we share an
important commonality: our commit-
ment to educating the public about the
importance of financial planning.

Finally, in an effort to control costs,
CFP Board is looking to communicate
electronically with as many of you as
possible. See the directions on this page
on how to register to receive this
newsletter and other publications elec-
tronically. 

Best wishes to you in the year ahead
and my personal thanks for your dedi-
cation to this evolving profession.
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Educating the Media About CFP Marks
In 2002, Doug Nogami, assistant director of communications, will work to gen-
erate greater awareness among consumer media outlets of the CFP certification
marks and CFP BoardÕs role in setting financial planning standards.

To help achieve that goal, the media relations department is building on a
number of programs that had success on a trial basis during 2001. CEO Lou
Garday and Elaine Bedel, CFPª, chair of CFP BoardÕs governing body, will be
conducting several media tours in 2002 Ð two in New York City and others in
regional media centers. Tours will feature meetings with consumer and trade
media representatives. 

Bylined articles promoting the value of working with a CFPª practitioner
will be developed and distributed to regional and local publications through a
news syndication service. A bylined story distributed late last fall was carried
by publications with a combined circulation of 2.6 million readers.

Along with Lance Ritchlin, media coordinator, Nogami will return to the
Society of American Business Editors and WritersÕ (SABEW) annual conference
in April to reinforce the relationships forged during NogamiÕs first appearance
at the annual event last spring. In addition, Nogami is targeting the late-sum-
mer national meeting of SABEWÕs personal finance division.

Receive CFP Board Report
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