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Ballot Issue
Current CFP® certificants are

invited to vote for one CFP certif-

icant to serve on CFP Board’s
Board of Governors. To avoid
duplicate votes, please choose
one method of voting: online,
mail or fax. See page 5 for more
details. Deadline for receipt of
your ballot is Friday, August 15,
2003.

Make Note of CFP Board’s
New Address

CFP Board’s Denver office has
moved. Send all correspondence
to:

1670 Broadway, Suite 600
Denver, CO 80202-4809

All phone and fax numbers,
e-mail and Web site addresses,
and the location of CFP Board's
satellite offices in Washington
D.C. and Omaha, have remained
the same.

Copyright © 2003, Certified Financial
Planner Board of Standards Inc.
All rights reserved.

Consumer Advisory Council Focuses on
Public’s Need for Financial Planning Education

CFP Board’s 2003 Consumer Advisory
Council zeroed in on the need for CFP
Board to reach underserved communities
about the importance of personal financial
planning when new Council members met
for the first time in May in Washington,
D.C. The 12-member Council discussed this
and other issues with CFP Board’s Board of
Gowernors, which met the same week in the
nation’s capital.

Established by CFP Board in 1999, the
Consumer Advisory Council provides
CFP Board with broad-based advice on
the educational needs of consumers in
the area of personal financial planning.
Members, who are invited to serve two-
year terms, are drawn from individuals
who have distinguished themselves in
consumer organizations, academia, the
media, government and private industry.

Shared Concerns, Opportunities

“We had a lively, informative discussion
aimed at helping CFP Board better
understand consumers’ needs for, and
expectations of, financial advisers and
financial planning services, particularly in
underserved communities,” said Don
Blandin, president of the American
Savings Education Council and chair of
the 2003 Council. “The Council has
agreed to work on a substantial project for
CFP Board this year in the area of edu-
cating diverse publics about the impor-
tance of financial planning.

“I think that I speak for all members of
the Council when | say that we share
CFP Board’s concern for quality financial
planning services and ethical behavior,”
Blandin continues. “Serving on the

Council is a wonderful opportunity for
me and other members to provide
insights that can benefit CFP Board in its
deliberations and actions.”

During the day-long meeting, Council
members urged CFP Board to recruit
more minority financial planning practi-
tioners to the ranks of CFP® certificants,
and to encourage these certificants, in
turn, to reach out to minority communi-
ties. Grassroots efforts through local reli-
gious and civic organizations were sug-
gested as a way to educate underserved
consumers about financial planning and
choosing a competent, ethical financial
advisor.

In addition, the Council heard from
speakers Janet Bodnar, executive editor of
Kiplinger’s Personal Finance magazine, and
Deborah Knuckey, a personal finance
writer and author of Conscious Spending
for Couples: Seven Skills for Financial
Harmony. When asked what more CFP
Board could do to educate the public
about the importance of financial plan-
ning, Bodnar and Knuckey encouraged
CFP Board to continue its Workplace
Education Initiative and to urge CFP
practitioners to volunteer with local
media outlets to get the word out.

The Workplace Education Initiative,
launched in 2002, is just one example of
the role that the Consumer Advisory
Council plays at CFP Board. “The
Council was instrumental in developing
the plan for that initiative,” said Jennifer
Stone, manager, consumer affairs. “For
example, the Council recommended that
we pursue a partnership with the Social
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Disciplinary Actions

CFP Board has reported the following dis-
ciplinary actions to various regulators, con-
sumer groups, firms, membership groups
and media outlets. For a complete press
release, go to www.CFP.net/media.

Revocations

¢ Christopher A. Lowry, St. Paul,
Minnesota: In February 2003, CFP
Board permanently revoked Mr.
Lowry’s right to use the CFP marks
after he failed to respond to CFP
Board’s December 2002 amended
complaint investigating a civil suit
and administrative proceeding
brought against Mr. Lowry by the
Securities and Exchange Commission
regarding allegations that Mr. Lowry
misappropriated funds invested in his
company for his personal use. Mr.
Lowry also failed to respond ade-
quately to several other requests from
CFP Board. Due to Mr. Lowry’s fail-
ure to respond to CFP Board’s
amended complaint, the allegations
in the complaint were deemed admit-
ted and an order of revocation was
issued.

Julia Carolyn Norton, San Antonio,
Texas: In January 2003, CFP Board
permanently revoked Ms. Norton’s
right to use the CFP marks after she
failed to respond to CFP Board’s
November 2002 complaint investigat-
ing her unauthorized use of the marks
and her repeated failure to respond to
CFP Board’s cease-and-desist letters.
Due to Ms. Norton’s failure to
respond to CFP Board’s complaint,
the allegations in the complaint were
deemed admitted and an order of rev-
ocation was issued.

John K. Toupin, Franklin, North
Carolina: In April 2003, CFP Board
permanently revoked Mr. Toupin’s
right to use the CFP marks after he
failed to respond to CFP Board’s
March 2003 complaint investigating
his January 2003 criminal conviction

of multiple counts of securities fraud
and obtaining property under false
pretenses in North Carolina, for
which he was sentenced to 24-30
months in prison. Due to Mr.
Toupin’s failure to respond to CFP
Board’s complaint, the allegations in
the complaint were deemed admitted
and an order of revocation was issued.

Public Letters of Admonition

e Mark A. Cose, Glenwood Springs,
Colorado: In March 2003, CFP Board
issued Mr. Cose a public letter of
admonition as part of a settlement
agreement reached during the course
of its investigation into two civil suits
filed by former clients against him
regarding the actions of a company
employee. Pursuant to the settlement
agreement with CFP Board, Mr. Cose
consented to findings that the
employee diverted money from client
accounts by improper use of a signa-
ture stamp to sign checks after normal
working hours.

Patricia Bisch Green, Houston,
Texas: In March of 2003, CFP Board
issued a public letter of admonition
after it found that Ms. Green entered
into a letter of acceptance, waiver
and consent with the National
Association of Securities Dealers Inc.
wherein she consented to findings
that she effected approximately four
transactions in the securities account
of a customer; exercised discretionary
power in that customer’s accounts
without prior written authorization
from the customer or acceptance in
writing by her broker/dealer of the
account as discretionary; failed to fol-
low a customer’s instructions when
she failed to reinstate certain expired
stop-loss orders on certain positions
and failed to place stop-loss orders on
other positions. Ms. Green consented
to a fine in the amount of $15,000
and suspension from association with
any member in any capacity for 15

business days. CFP Board also found
that Ms. Green was terminated by her
employer for violating NASD rules
and bank policies and procedures and
that she failed to timely disclose her
professional suspension to CFP Board
within 10 days, as required.

Matthew E. Marone, St. Petersburg,
Florida: In March 2003, CFP Board
issued Mr. Marone a public letter of
admonition as part of a settlement
agreement reached during the course
of its investigation into a consent
agreement into which Mr. Marone
had entered with the State of Florida
Department of Insurance. Pursuant to
the settlement agreement with CFP
Board, Mr. Marone consented to find-
ings that he had entered into a loan
agreement and accepted funds from a
client and that he had failed to notify
the principal of his broker/dealer of
the loan agreement.

Harold M. Miller, Bay City,
Michigan: In March 2003, CFP
Board issued Mr. Miller a public letter
of admonition after its investigation
of a customer complaint alleging that
he implemented an unsuitable annu-
ity investment in the customer’s
account, as well as recommended the
sale of stock even though the divi-
dends were relied upon for income
and significant capital gains taxes
would be incurred. After a hearing
was conducted, CFP Board found that
Mr. Miller failed to estimate the
client’s capital gains tax when recom-
mending they sell their stock and
considered that Mr. Miller did not
demonstrate sufficient knowledge
regarding investment management
and risk for a person of his experi-
ence.

Jack A. Moloney, Hoboken, New
Jersey: In February 2003, CFP Board
issued a public letter of admonition to
Mr. Moloney after he disclosed to
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Consumer AdVisory CounCiI (... continued from page 1)

Security Administration (SSA) that
resulted in CFP Board and SSA jointly
conducting 17 seminars for employees at
workplace sites across the United States
in 2002.” The seminars will continue
throughout 2003, with seminars planned
at Boeing in Chicago, Coors Brewery in
Colorado, Virginia and Tennessee, and
elsewhere.

Unique Insights

“The Consumer Advisory Council gives
CFP Board unique insights into the
needs of consumers from those who
work daily with various publics,” Stone
continues. “It’s also provided CFP Board
with the opportunity to develop work-
ing relationships with many influential
groups, including AARP, the Coalition
of Black Investors, National Education
Association, Consumer Federation of
America and the National Association
of Women Business Owners, among
others.”

Adds Blandin, “According to the 2003
Retirement Confidence Survey, and pre-
vious surveys conducted annually since
1991, there continues to be widespread
lack of knowledge and apathy about key
money management issues that could
prevent millions of Americans from

properly preparing for their financial
future.

“CFP Board can help motivate more
Americans to take a proactive role in
managing their finances, saving for their
future, and finding quality financial

planning assistance when needed,” he
continues. “Unless all of us work togeth-
er toward that goal, too many
Americans will not have adequate
income to support themselves in their
retirement years.”

2003 Consumer Advisory Council: (standing from left to right) Kelvin Boston, President, Boston
Media, Inc.; Colonel Marcus J. Beauregard, USAF, Director, Office of the Assistant Secretary of Defense
Morale, Welfare, and Recreation (MWR) Policy; Juan B. Solana, Ph.D., Business Economist/Director,
Market Research, Hispanic Business Magazine; Denise Murray, Director of Investor Awareness Programs,
Investment Company Institute; Carroll Fisher, Insurance Commissioner, State of Oklahoma; Don
Blandin, Consumer Advisory Council Chair, President, American Savings Education Council; Milton
Little, Executive Vice President, National Urban League; (sitting from left to right) Karen Tyler,
Securities Commissioner, State of North Dakota; Sharon Burns, Executive Director, Association for
Financial Counseling and Planning Education; Linda Anguish, Information Specialist, Society for
Human Resource Management; Gerri Walsh, Deputy Director, Office of Investor Education and
Assistance, Securities and Exchange Commission; (not pictured) Jane Schuchardt, National Program
Leader USDA Cooperative State Research, Education, and Extension Service

OutreaCh EffO rtS (... continued from back page)

course, but CFP Board’s Board of
Governors feels that providing this type
of consumer education is an important
part of our mission to benefit the pub-
lic.”

Although most publications offered by
the FCIC are developed by federal
agencies, some are produced jointly by
government and private industry. CFP
Board’s “What You Should Know” and
“10 Questions” booklets fall into the
latter category, as does one other con-
sumer booklet: “Your Rights as a
Financial Planning Client.” All three
publications were reviewed by the U.S.

Securities and Exchange Commission.

According to FCIC, the criteria for
cooperative government/private publi-
cations are that the publications must:
receive the endorsement of the appro-
priate federal agency; clearly indicate
that it is a joint government/industry
effort; be an unbiased, objective presen-
tation with clear labeling of industry
and government positions whenever
present; be free of advertising or promo-
tional messages; and give permission for
reprinting by educational and nonprofit
groups.

Part of the U.S. General Services
Administration, the FCIC has provided
free and low-cost booklets to consumers
since 1970 on topics ranging from
employment to health, money manage-
ment to housing, food to childcare. To
order any of CFP Board’s three financial
planning booklets, consumers can call
1-888-878-3256, write to the FCIC at
Pueblo, CO 81009, or visit the FCIC
Web site at www.pueblo.gsa.gov. Click
on “Money” and look under “Investing
& Saving.”



CFP Board Ads Hit Consumer, Trade Press

As part of its public awareness activities,
CEFP Board regularly advertises in both con-
sumer and trade publications. This year, for
example, ads will appear in seven national
consumer magazines and eight trade periodi-
cals. (See ad schedule below.)

The four-color, full-page consumer ads
play off the theme of “It’s your future.
Plan it!s* and will reach more than 5.6
million readers in 2003. Each ad encour-
ages consumers to seek financial planning
help from a CFP® professional and invites
readers to order a free Financial Planning
Resource Kit from CFP Board or search for
a CFP professional by calling a toll-free
number or visiting CFP Board'’s Web site.

“Recent surveys have shown a marked
increase in the number of consumers who
recognize the CFP certification marks,”
says Kathy Cisar, manager, production
services at CFP Board. “We use advertis-
ing to continue to increase consumer
recognition of the marks and to reinforce
the message that if you are looking for a
financial planner, choose someone who is
competent, ethical and meets high profes-
sional standards—i.e., choose a CFP certi-
ficant.”

According to Cisar, the consumer maga-
zines on this year’s advertising schedule

were selected to target readers whose
household income and other demograph-
ics indicate they could benefit from work-
ing with a financial planner, including
women, small business owners, executives
and travelers, while the trade ads will run
in publications read by individuals who
may have an interest in pursuing CFP cer-
tification.

“In 2002, we had more than 4,600
requests for the Financial Planning Resource
Kit as a result of advertising,” Cisar says.

“When readers take the time to contact
us after seeing one of our ads, we know
that our message is getting across to them
in a positive way.”

CFP certificants who wish to order an 8-
1/2 x 11 inch table-stand version of one
of CFP Board's consumer ads for their
office can call 800-487-1497 or go to
www.CFP.net/certificants. The cost is $5,
plus shipping.

CFP Board 2003 Advertising Schedule

| Consumer Publications |
© Attaché (U.S. Air)

© Fortune Small Business

© Gourmet

© Hemispheres (United Airlines)
© Kiplinger's Personal Finance
© Real Simple

| Trade Publications |
© Accounting Today

© Bank Investment Consultant
© CPA Wealth Advisor

© Financial Planning

© Investment News

© Journal of Financial Planning

© Journal of Financial Service
Professionals

© Registered Rep

June, July, August, September

© Fast Company July

June, July/August, October

July, September, October

June, July, August, September
June, August, October, November
June/luly, August, September

March, May, June, July, August, September,
October, December

May, June, July, September, October, November
January, April, October

April, May, June, July, September, October
April (x3), May, June, July, August, September,
October, November (x2), December

May, June, August, October

May/June, September/October,
November/December

April, June, September, November
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Life is a dream.

CFP certificants can order an 8-1/2 x 11 inch table-stand version of one of CFP Board’s consumer ads as shown above. Go to www.CFP.net/certificants to view the ads.




Outreach Efforts

Federal Citizen Information Center Promotes Financial Planning

ODear Abby, So wrote Teresa Navarro Nasif, direc-

You have always encouraged readerdq60f the Federa_l Citizen Information
stay informed, be prepared, and adju$§gnter (FCIC), in a “Dear Abby” col-

positively to whatever problems they Umn that appeared in papers across
are dealt from the deck of life. the United States in April. One of the

With this i ind fering t booklets included in the free kit: CFP
I IS In mind, we are oftering to Board’s “What You Should Know

your readers a CitizenOs Survival Kit. o o

~ . About Financial Planning.
ItOs a package of consumer information
booklets, focused on protecting our To fill demand generated by the col-
families and ourselves. Whether somemn, the FCIC requested CFP Board
one is trying to assemble a disaster to print 200,000 copies of the “What
preparedness kit, do financial plan- You Should Know” booklet and ship
ning, make a will or resolve a con- them to FCIC’s distribution center in
sumer complaint about a product, it Pueblo, Colorado. And that’s just the
can be accomplished quickly and simbeginning. According to Jan
ply by following the advice in this McCubbrey, assistant director, con-
selection of bookletsEwhich will be sumer affairs at CFP Board, FCIC
provided free to Dear Abby readers.Qequested 40,000 copies of CFP

Board’s “10 Questions to Ask When
Choosing a Financial Planner” book-
let, following a promotion by the U.S.
Treasury, which inserted a flier with
the refund checks mailed to 4-million
Americans, offering them a series of
publications, including the “10
Questions” booklet.

In addition, an “Ask Heloise” promo-
tion generated the need for 25,000
CFP Board “10 Questions” booklets,
and another 10,000 were supplied to
the FCIC for its promotion to
Congressional district offices for distri-
bution to consumers.

“The response to our consumer book-
lets has been wonderful,” McCubbrey
says. “The printing costs add up, of

(... continued on page 6)
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